
Fold

Fold Client/Job Number: 52SHOC1568
Project Name: 2015 Summer Newsletter

Item: Newsletter Outside Size: 17” x  11" Folds:  First vertically to 8.5” x 11", then horizontally to 8.5" x 5.5"
Colors: 4C Process Bleeds: 4 sidess

Keyline FPO - Do Not Print

A publication of Second Harvest Food Bank of Orange County  I  Summer 2015   

foodthoughtF O R

QUICK
CLICKS:

15SHOC1568NLTR

SPOTLIGHT
on our 

generous 
donors

Scan this QR code with 
your smartphone camera 
or QR app to donate.

8014 Marine Way • Irvine, CA 92618 • FeedOC.org • 949.653.2900We thank our foundation and 
corporate donors for their 
dedication to our mission and for 
helping to feed hungry people in 
Orange County:

Weingart Foundation’s two-year 
grant will provide invaluable core 
support for Second Harvest and 
help us make signifi cant strides in 
the fi ght against hunger.

O.L. Halsell Foundation’s 
support helps us harvest fresh 
fruits and vegetables at our 
Incredible Edible Farm. 

Share Our Strength helps 
support our Child Hunger Strategy. 

Kaiser Permanente’s enduring 
support has helped us develop 
our Farm to Family and CalFresh 
programs.

Target Corporation helps us 
provide fresh produce through 
our School Pantry Program.

We would also like to recognize 
the following for their support:
•  Croul Family Foundation
•   Orange County Community 

Foundation
•  Share Our Strength
•   Taco Bell
•   The Allergan Foundation
•  The Corley Foundation
•  The David B. Gold Foundation
•   The Joe Macpherson 

Foundation
•    Orange County’s United Way 
•   Wells Fargo Foundation
•   Ralphs/Food4Less/FoodsCo 
•   Natural Products Expo’s food 

donation

JERRY CREEKPAUM
Celebrating 20 Years of Feeding Hungry 

People and Helping to Find Solutions to the 
Problems of Hunger in Orange County

When Jerry Creekpaum joined Second Harvest, the 
food bank was distributing eight million pounds of 
food with a sta�  of 20 and a forklift that worked — 
some of the time. 

In his 20 years as Operations Manager and currently 
Chief Operations O�  cer, he has been instrumental 
in helping the food bank to grow, modernize, and 
streamline operations.

Today, Second Harvest distributes more than 20 
million pounds of food with a sta�  of 70 and a team 
of outstanding volunteers.  

“I learned about the food bank job from a friend. 
It was not something I really planned for; however, 

by the end of the fi rst year, I realized this is where I was supposed to be,” Creekpaum 
said.  “I remember that when I was growing up, there were times when my mom 
and dad skipped meals so my siblings and I could have something to eat.  Hunger 
is a widespread problem.

“Both food bank operations and the faces of hunger have changed dramatically,” 
he continued.  “When I started, we distributed mainly canned goods, now a large 
percentage of our distribution is nutritious fresh produce, dairy, and other perishable 
items.  We needed to add refrigerated trucks to our fl eet and develop methods to ensure 
that perishables reach hungry people quickly and safely.  Food safety is an integral part 
of everything we do. 

“During the recession of 2008–2009, the need increased more than 40 percent.  Today, 
more than 340,000 people in Orange County are at risk of going hungry.  Making 
sure our neighbors have the food they need is only part of the solution; we must also 
help them fi nd pathways to self-su�  ciency by partnering with organizations that o� er 
services such as job training.

“I hope to work here for many more years: feeding hungry people, achieving our goals 
with a great team, and teaching young people who will become tomorrow’s leaders in 
our fi ght against hunger.”

Last year Jerry was honored by Feeding America with an award for being the 2014 
Western Region Operations Manager of the year.

The Salvation Army Orange County Partners with 
Second Harvest to Feed Hungry People and Rebuild Lives

Archie G. has two children enrolled in the Salvation Army 
program. The nutrients they receive from the food at the Kids Cafe 

give them energy and help them stay focused.

Second Harvest Food Bank has created 43 Kids Cafes 
in Orange County.  We visited the Kids Cafe at the 
Salvation Army — Anaheim Red Shield in Anaheim 

recently so we could give you a better idea about how your 
donations are helping to feed hungry children all year long.

During the summer, this Kids Cafe becomes a summer food 
location and provides lunch for up to 50 children each day.  
When school is in session, as many as 120 children enjoy a 
healthy supper.  These meals are very important for both 
children and their parents.

“I work the graveyard shift.  I have to drop my kids o� early 
and they often stay late.  I’m not always able to provide 
enough food for breakfast and lunch, so the meals they 
receive really help them stay focused and get them through 
the day,” said Archie G. whose two kids are enrolled in the 
Salvation Army program.

“Many of the kids are very hungry when they get here and 
they really enjoy the food,” said Karie Dawod, assistant 
program director at the Salvation Army.  “The children come 
from low-income families and they don’t often get fresh fruit.  
One of our girls is especially appreciative — she loves the 
nectarines that she gets with her meals.  They’re a real treat 
for her.  When parents enroll their kids in the program, we 
show them the type of meals their kids will receive and they 
are really impressed by the quality and quantity of the food.”

The Salvation Army Orange County sponsors a wide range 
of programs, including five Family Services Centers, which 
provide food, clothing, and assistance to individuals and 
families; Women & Family Transitional Housing that helps 
families in need; OC614 that helps men and women living on 
the street; and the Hospitality House that provides emergency 
housing and assistance for men who are homeless and out 
of work.

“We participate in Second Harvest’s Food Rescue Program,” 
said Martin Barrera-Martinez, shelter manager of the 
Hospitality House.  “Last month, for example, we received 
enough groceries to distribute food to our other programs and 
make 5,500 meals at the Hospitality House that we served to 
our residents.  When people’s basic needs for food, clothing, 
and shelter are met, we can start the process of helping them 
with more long-range solutions such as finding a job and 
locating a�ordable housing.

“Working with Second Harvest enables us to provide nutritious 
food to individuals and families in crisis and it helps keep our 
costs down so we can expand the other services we o�er.”  

It’s partnerships like this that make a lasting di�erence in 
people’s lives and make our communities a better place to live.

Visit us Online:
FeedOC.org

Find us on Facebook:
SecondHarvestFoodBank

Follow us on Pinterest:
www.Pinterest.com/shfboc

Follow us on Twitter:
SecondHarvestFB 

Follow us on Instagram:
SecondHarvestFoodBankOC Children enjoy a nutritious meal that includes turkey, 

cheese, salad, an apple, and milk.
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Our Child Hunger 
Strategy Helps Feed 

Children All Year Long

Chronic hunger and poor nutrition can affect children’s physical, mental, and 
emotional development.  When kids are hungry, they worry about when they 
will get their next meal, they have diffi culty learning in school, and are sick 

more often.

Second Harvest’s Child Hunger Strategy includes programs that help children get 
healthy food all year long.

During the summer, we feed children lunch and snacks.  With your help, Second 
Harvest has increased the number of sites to 50, including more parks and libraries as 
well as Kids Cafes, youth organizations, and neighborhood centers.

When kids head back to school, our programs focus on our School Pantries that provide 
fresh produce and other nutritious food right at the school and our Kids Cafes that o� er 
kids after-school meals.  Teachers and school nurses who see kids every day tell us these 
programs are tremendously benefi cial for children and their families.  We need your 
help to continue and expand these programs.  No child should have to go to bed hungry.

 

                                                               
  Thank you for your continued support,

  Nicole Suydam
  CEO | Your Partner
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June – September 
Nourishing Hope Tours

Tuesdays, 9:00 a.m. – 10:00 a.m.

June 9, July 14, August 11, 
September 8 

Thursdays, 3:00 p.m. – 4:00 p.m.

June 25, July 30, August 27, 
September 24

June 26 
ABC 7 / Vons Feed 
SoCal Food Drive

5:00 a.m. – 7:00 p.m.
185 E 17th St.
Costa Mesa

During the month of June, ABC 7 will 
be promoting the Feed SoCal Food 
Drive to benefit Southern California 

food banks, including Second 
Harvest.  In June, food will be 

collected at Vons and Albertsons 
grocery stores in the area.  Vons will 
also host, and ABC 7 will broadcast 

the daylong “Stuff a Truck” food 
drive to support Second Harvest.     

July 22
Orange County Fair 

Food Drive 
Receive free admission to the fair on 

“We Care Wednesday” when you 
donate five or more non-perishable 
food items at the fair.  All donations 

go to Second Harvest.

July 24 and 25 
Angels Canned Food Drive
The Los Angeles Angels of Anaheim 

team up with Second Harvest to 
collect food at weekend games.  

Donate canned or non-perishable 
food and receive tickets to an 

upcoming Angels home game and 
other Angels memorabilia.

September 
Hunger Action Month

Every September, Second Harvest 
teams up with Feeding America and 
other food banks around the nation 

to raise awareness and promote 
advocacy around the issue of hunger 

in America.  

For more information, please go to 
our website, FeedOC.org, and click 

on events.  To RSVP for any of 
these events, please email Kristen 

Miller at Kristen@FeedOC.org 
or call 949.208.3160.

UPCOMING
EVENTSChirag Patel, His Family, and Friends 

— They All Donate and Volunteer at 
Second Harvest

Teresa Joanning Farrell and Jack 
Richmond are two extraordinarily 
dedicated individuals who have donated 
their time and skills to help us feed more 
than 200,000 people each month.

Teresa became a member of our board 
of directors in 1993.  As an attorney, she 

was searching for a 
charity that would 
benefit from her 
deep knowledge 
of real estate law.  
At that time, the 
food bank operated 

out of an old warehouse in Orange that 
was small, inefficient, and bursting at the 
seams.  News of the closing of El Toro 
Marine Base piqued the interest of 
Executive Director Dan Harney who 
knew we needed a larger headquarters.  
Teresa helped put together the 
application for a warehouse.  Once it 
was approved, she worked with a 
construction team to remodel it into a 
modern food distribution center.  In 
2013, Teresa agreed to serve as 
Treasurer of the Board and a member of 
the Executive Committee, as well as to 
continue her service on the Finance 
Committee.  She was also an inaugural 
member of The Harvesters.

Jack Richmond joined the board in 
2000.  He became a member of the 
Food Resources 
Committee and 
also generously 
donates funds to 
Second Harvest.  
He regularly met 
with grocery 
chains and other 
companies to help 
arrange for food 
donations.  He was also instrumental in 
helping us implement new ideas, run 
countless food drives, and create 
awareness of the problem of hunger. 

After a combined total of more than 
37 years of outstanding service, their 
terms on the board will end soon, but 
we know they will continue to help us 
with our mission.  We are profoundly 
grateful for all they have done to help 
us achieve our goals.

Board Members 
Dedicated to 

Ending Hunger in OC

Fold

Please join me and Amira Barger, chief development o�  cer, for 
co� ee (or tea) and we’ll tell you more about how we are working to 
end hunger in Orange County.  Bring a spouse or friend if you’d like.  
To select your day and time, please call Amira at 949.208.3136 or 
email her at Amira@FeedOC.org.  We look forward to meeting 
with you.

“Coffee with Nicole”

For Chirag Patel, helping Second Harvest fi ght 
hunger is more than just a personal commitment.  
His wife, Keena, their two children, Kalen, 
age 13, and Karina, age 11, and his friends all 
pitch in. 

Q: Why did you pick Second Harvest as 
           your charity?

There are a lot of good causes, but helping 
hungry people has always been important to me.  

Everyone needs food.  I did some research on food banks when I wanted to do a food 
drive at my company and you provided statistics.  When I saw that one out of fi ve kids go 
hungry in certain areas of Orange County, I couldn’t stop thinking about that.  That really 
told me, Ok, let me try to do whatever I can to feed kids and their families.  Let me try to 
do whatever I can every single day to help.  We have sponsored food drives and Adopt a 
Pantries, we are monthly donors, and we volunteer as a family.  We do whatever we can 
to feed our neighbors.  

Q: Do you have any special talents that you use to help us end hunger in 
Orange County?
Yes, I do actually.  I have a lot of friends — great relationships that I have built at work 
and with the sports leagues I organize.  I use my talents to gather a lot of people and 
create awareness of the problem that exists. 

Q: Can you share something you’ve seen or some experience you’ve had that 
stands out?
When I see children come to these Adopt a Pantries, I notice a lot of the children taking 
as much as they want.  It made me think, my gosh, they’re taking food because they may 
not get any later on or they are worried that they will run out so they stock up.  I see it a 
lot at the Mobile Pantries, which makes me want to do as many of them as I can.  

Q: What do you tell others to encourage them to give their time or money to 
Second Harvest?
When I talk to people about doing an Adopt a Pantry, I don’t even really have to sell it 
to them.  When they are working at an Adopt a Pantry they actually come to me and say, 
“Hey, Chirag, this is awesome.  How can I do this?  I have a lot of friends and I can do 
this too.”  I just simply tell them it’s so easy to coordinate.  Second Harvest does a great 
job.  All we have to do is raise $1,500 every time, which is so easy.  You just have to get 
10 friends to donate $150 each and that isn’t too much.  It’s very easy to do.

Q: Is there anything else you’d like to say about your experience with 
Second Harvest?
I think it’s very important to get our kids involved — they volunteer at Izzy’s corner and 
we all work at the Incredible Edible Farm.  They may have their own causes, but this 
is our family’s cause now and I truly believe that hunger should be at the forefront of 
anything they get involved with.  This is my passion and my cause — I think the kids 
understand this.
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Our Child Hunger 
Strategy Helps Feed 

Children All Year Long

Chronic hunger and poor nutrition can affect children’s physical, mental, and 
emotional development.  When kids are hungry, they worry about when they 
will get their next meal, they have diffi culty learning in school, and are sick 
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healthy food all year long.

During the summer, we feed children lunch and snacks.  With your help, Second 
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fresh produce and other nutritious food right at the school and our Kids Cafes that o� er 
kids after-school meals.  Teachers and school nurses who see kids every day tell us these 
programs are tremendously benefi cial for children and their families.  We need your 
help to continue and expand these programs.  No child should have to go to bed hungry.
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food bank was distributing eight million pounds of 
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some of the time. 
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“I learned about the food bank job from a friend. 
It was not something I really planned for; however, 

by the end of the fi rst year, I realized this is where I was supposed to be,” Creekpaum 
said.  “I remember that when I was growing up, there were times when my mom 
and dad skipped meals so my siblings and I could have something to eat.  Hunger 
is a widespread problem.

“Both food bank operations and the faces of hunger have changed dramatically,” 
he continued.  “When I started, we distributed mainly canned goods, now a large 
percentage of our distribution is nutritious fresh produce, dairy, and other perishable 
items.  We needed to add refrigerated trucks to our fl eet and develop methods to ensure 
that perishables reach hungry people quickly and safely.  Food safety is an integral part 
of everything we do. 

“During the recession of 2008–2009, the need increased more than 40 percent.  Today, 
more than 340,000 people in Orange County are at risk of going hungry.  Making 
sure our neighbors have the food they need is only part of the solution; we must also 
help them fi nd pathways to self-su�  ciency by partnering with organizations that o� er 
services such as job training.

“I hope to work here for many more years: feeding hungry people, achieving our goals 
with a great team, and teaching young people who will become tomorrow’s leaders in 
our fi ght against hunger.”

Last year Jerry was honored by Feeding America with an award for being the 2014 
Western Region Operations Manager of the year.

The Salvation Army Orange County Partners with 
Second Harvest to Feed Hungry People and Rebuild Lives

Archie G. has two children enrolled in the Salvation Army 
program. The nutrients they receive from the food at the Kids Cafe 

give them energy and help them stay focused.

Second Harvest Food Bank has created 43 Kids Cafes 
in Orange County.  We visited the Kids Cafe at the 
Salvation Army — Anaheim Red Shield in Anaheim 

recently so we could give you a better idea about how your 
donations are helping to feed hungry children all year long.

During the summer, this Kids Cafe becomes a summer food 
location and provides lunch for up to 50 children each day.  
When school is in session, as many as 120 children enjoy a 
healthy supper.  These meals are very important for both 
children and their parents.

“I work the graveyard shift.  I have to drop my kids o� early 
and they often stay late.  I’m not always able to provide 
enough food for breakfast and lunch, so the meals they 
receive really help them stay focused and get them through 
the day,” said Archie G. whose two kids are enrolled in the 
Salvation Army program.

“Many of the kids are very hungry when they get here and 
they really enjoy the food,” said Karie Dawod, assistant 
program director at the Salvation Army.  “The children come 
from low-income families and they don’t often get fresh fruit.  
One of our girls is especially appreciative — she loves the 
nectarines that she gets with her meals.  They’re a real treat 
for her.  When parents enroll their kids in the program, we 
show them the type of meals their kids will receive and they 
are really impressed by the quality and quantity of the food.”
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of programs, including five Family Services Centers, which 
provide food, clothing, and assistance to individuals and 
families; Women & Family Transitional Housing that helps 
families in need; OC614 that helps men and women living on 
the street; and the Hospitality House that provides emergency 
housing and assistance for men who are homeless and out 
of work.

“We participate in Second Harvest’s Food Rescue Program,” 
said Martin Barrera-Martinez, shelter manager of the 
Hospitality House.  “Last month, for example, we received 
enough groceries to distribute food to our other programs and 
make 5,500 meals at the Hospitality House that we served to 
our residents.  When people’s basic needs for food, clothing, 
and shelter are met, we can start the process of helping them 
with more long-range solutions such as finding a job and 
locating a�ordable housing.

“Working with Second Harvest enables us to provide nutritious 
food to individuals and families in crisis and it helps keep our 
costs down so we can expand the other services we o�er.”  

It’s partnerships like this that make a lasting di�erence in 
people’s lives and make our communities a better place to live.

Visit us Online:
FeedOC.org

Find us on Facebook:
SecondHarvestFoodBank

Follow us on Pinterest:
www.Pinterest.com/shfboc

Follow us on Twitter:
SecondHarvestFB 

Follow us on Instagram:
SecondHarvestFoodBankOC Children enjoy a nutritious meal that includes turkey, 

cheese, salad, an apple, and milk.
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